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The rapid adoption of artificial intelligence (Al) has spurred both
excitement and anxiety from the business world, while raising
important questions about its future. The net effect is difficult
to quantify at this juncture, but what we can say is that it's likely

that no industry will be left untouched.

The financial services world has already been redefined

by Al. Advisors no longer have to rely on static reports, pour
over mountains of paperwork or lose precious time on
repetitive tasks. The efficiency Al brings means that financial
professionals can instead dedicate time and resources to what

delivers the most ROI: building stronger client relationships.

According to the Kitces Report, 83% of financial advisors believe
Al will have a significant impact on the wealth management
industry. Recent findings from October 2024's Advise Al
Conference echo this sentiment. Industry leaders gathered and
compared notes on important issues related to how Al might

shape all facets of the modern practice.

83% OF FINANCIAL ADVISORS BELIEVE
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Al-Powered Possibilities

Instead of fixating on the fear that Al might make advisors

irrelevant, a key theme was how professionals could work

alongside technology to do their jobs better while bringing

about a new era of customer satisfaction.

For instance, the conference touched on Al's potential to bring

about the following changes and enhancements in today’s

practice:
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Enhanced Client
Experience

Advisors can use Al to infuse a
personalized element to client
interactions, provide tailored
advice and improve overall
client satisfaction.
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Increased
Efficiency

Al is ripe to handle marketing,
report generation and client
communication. The time they
get back means advisors can
focus on strategic activities that
require a human touch and
cognitive reasoning.
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Personalization
at Scale
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Personalization at scale is

no longer aspirational — it's
attainable. Al-driven systems
allow advisors to create
personalized experiences
across their entire client base
effortlessly. By leveraging
client data, Al tools can
anticipate client needs,
generate tailored investment
strategies and deliver
hyper-relevant content
consistently and instantly. This
capability positions firms
ahead of their competition and
ensures each client feels
uniquely valued.
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Ethical
Considerations

Al is not a panacea. Experts have
called out ethical implications, such
as data security and algorithmic
bias. Both can negatively impact
clients even if advisors aren't aware
of their influence or interference.
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Data-Driven
Decision Making

Al tools can forecast trends,

identify opportunities and call out
potential risks. Armed with these
insights, advisors can make more
informed decisions about how to

spend their time to help clients
achieve their goals.
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Proactive Risk
Management

Al can call attention to
vulnerabilities that could
affect financial performance,
allowing financial advisors
to act on the front end to
protect client assets.
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How Financial Advisors

Are Using Al

Not long ago, the concept of Al in finance seemed almost like science fiction. However, today, advanced
technologies are commonplace, helping firms and their advisors become more efficient and client centric.
As Al technology has developed and grown more sophisticated, so have its applications in the financial
advisory context.

Initially, advisors experimented with basic Al tools that helped them complete administrative tasks faster.
For instance, Al tools can record meeting notes, create detailed agendas and automate follow-up tasks.
These automated processes not only enhance efficiency but also improve accuracy. By reducing human
error, advisors can ensure that important information is flagged as such and that client communications
remain consistent, prompt and thorough. Another use case: Al is great for content creation. Advisors can
whip up custom reports or newsletters about financial trends in a flash, keeping clients engaged and
informed.

Beyond these functions, Al can act as a second set of eyes. Namely, Al-powered solutions can sift through
mountains of data to tease out insights that might not be immediately obvious to human analysts. Machine
learning algorithms make it possible to forecast trends and patterns in market behavior. This gives financial
advisors a leading edge in that they can make more informed recommendations to their clients. It can be
particularly meaningful in volatile market conditions, when one decision can change the trajectory of a
client's portfolio.

The potential applications of Al in financial advisory are vast and hold great promise to support firms' and
clients’ goals. Advisors can look to Al-driven tools for help creating comprehensive financial reports, chock
full of personalized insights delivered to clients’ inboxes almost instantaneously. On the risk assessment
and portfolio management front, algorithms can analyze market trends and client portfolios with greater
precision than a human approach. This way, advisors can be more nimble, conduct thorough stress tests
and adjust strategies based on the most current data available. As these technologies develop over time,
advisors can channel their energies into relationship-building and strategic planning, instead of populating
intake forms.
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Advisors have already found value in using Al tools on the job. For instance, using ChatGPT to address
client inquiries in real time, generate newsletter content and draft social media posts. Another

Al-powered solution: Pulse360 gets advisors and their teams up to speed without having to sift through

lengthy email chains. FP Alpha is an advisor’s secret weapon in creating detailed client reports and
financial plans in less time.

Scaling Smarter with Al

As your firm grows, so do the demands on your time and team. Delivering high-touch service at scale is
one of the biggest challenges in modern wealth management.

Al can help.

By automating routine tasks, supporting broader client segments and surfacing real-time insights, Al
tools allow advisors to operate more efficiently, without sacrificing the personalized experience clients
expect. The right mix of Al solutions can streamline your operations and create more space for what
matters most: building relationships and delivering strategic advice.

Here are three key ways advisors are using Al to scale smarter.

1. Virtual Agents Automate Client Touchpoints
Handle scheduling, onboarding and common client questions with intelligent virtual assistants. Keep
service responsive while giving advisors more time for high-value conversations.

2. Robo Advisor Serve More Clients, Efficiently

Expand access to clients with lower AUM by offering algorithm-driven portfolios.
Robo-advisors create personalized strategies based on risk profiles and goals without
any extra staff required.

3. Al Analytics Spot Trends Before They Surface

Al-powered analytics tools uncover patterns and risks in large data sets.
Advisors can make smarter, faster decisions and stay one step ahead of market shifts.
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Opportunities

Ahead

The integration of Al in financial advisory holds great promise for advisors looking for a cost-effective,
seamless and intuitive way to enhance their service model. Efficiency is often top of mind. Tasks that once
required several man hours can now be automated, creating time and space for advisors to problem solve
and woo prospects.

Al also has the potential to bring value by reducing operating expenses. Firms can increase their profits by
automating everyday tasks that don't necessarily require human intelligence. As a result, offices can more
strategically manage resources and hit goals faster.

Speaking of goals: Al is adept at handling the complexity of high-net-worth clients' requirements. Advisors
can level up their wealth management solutions using Al-driven data. High-net-worth clients often present a
unique set of financial complexities, necessitating customized strategies. Al tools can come to the rescue in
the form of more sophisticated insights into investment opportunities, tax liabilities and estate planning.

On a more granular level, automated tools are known to discern patterns and preferences within a client's
financial history. In this way, they can help advisors better anticipate future needs and suggest moves that
have the greatest potential to yield the most favorable returns. In addition, Al adds a layer of urgency in that

advisors can adjust strategies at any point to meet changing market conditions or client goals. Acting swiftly

based on the most current information can help advisors meet the often-elevated expectations of
high-net-worth individuals.
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Regardless of the client's stature, efficiency is the currency of the modern financial advisory firm. Al-powered
solutions can automate repetitive tasks, scheduling and report generation. This shift transforms the role of
financial advisors from administrative responsibilities to client-facing time that can yield a sizable return on
investment. After all, people do business with people, not computer screens. This face time ultimately leads
to greater client satisfaction and retention. Everyone wins when advisors devote adequate time to address
individual concerns and provide tailored advice. Moreover, by way of the costs savings generated through
automation, firm leaders can consider reallocating some of the budget towards investments in technology,
training or marketing initiatives to round out their practice.

Al and Market
Volatility Around
Presidential Elections

Market conditions postelection often fluctuate
significantly. Al-powered analytics provide
advisors with real-time, predictive insights,
enabling them to quickly adjust strategies and
ensure client portfolios remain resilient and
opportunistic amid political uncertainty.
Leveraging Al for scenario planning can position
advisors to navigate potential market

disruptions confidently.
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Risks, Challenges .

and Considerations

While Al technologies can be a force for good, firms must also recognize the inherent risks and
considerations associated with adoption. A common concern is data privacy. Al tools process vast amounts
of personal and financial data. One bad actor can create a headache or even a disastrous citation. This isn't
the time to cut corners with data protection. There's a reason regulations exist: to protect consumers and
their data.

Clients are people with hopes and dreams, and advisors wield a great deal of power in helping them
succeed. At the same time, the ethical implications of using Al in financial services cannot be overstated.
When firms introduce these technologies, they must ensure they're up front about how they use it in their
operations. Advisors must ensure that they adhere to industry standards and regulations to protect client
data from breaches and unauthorized access at all points in the chain of command, from gathering,
processing and storing sensitive information. After all, it's easier to maintain trust than to regain it after a
snafu.

Speaking of trust, Al systems aren’t perfect in that they're not stand-ins for humans. Automated tools don't

emote, nor do they know how to read a client's sentiment to the degree a human can. As a result, some
high-value clients might be turned off by these tools and leave for a more high-touch firm. That's why it's
not a good idea to rely solely on Al for recommendations in complex situations. You don’t want to leave
anything to chance when the stakes are high. Algorithms serve a purpose, but they lack the emotional
intelligence and ability to navigate gray areas that a human advisor displays.
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-Three Smart Ste:ps

to Make Al Work for Your Firm

Your clients already live in an Al-powered world — from digital assistants and personalized playlists to
social media algorithms and chatbot support. If your firm isn't using Al, you're not behind the curve, you're
invisible to it. To stay competitive and earn your client's trust, you have to make Al work for you.

Here's how to start:

1. Target the Work That Slows You Down
Think: paperwork, onboarding, and endless back-and-forth client forms. Use automation to target time
sucks and score quick wins. You'll save hours, reduce errors and free up your team for higher-value work.

2. Listen to the People in the Trenches

Your team members know exactly where the friction is. Ask them what's dragging them down. Manual data
entry? Duplicative tasks? Slow approvals? Zero in on tools that cut through that chaos. As a bonus, when
your team helps shape the solution, they're more likely to embrace it.

3. Deploy Al Where It Can Make the Biggest Impact

Look for high-return areas where automation delivers bigger value. Whether that's task scheduling,
compliance tracking or data-driven reporting, prioritize tools that boost speed and accuracy without
disrupting workflows.

Target the Work Listen to the Deploy Al Where
That Slows People in It Can Make the
You Down the Trenches Biggest Impact

You don't have to do it all at once, but you do have to start. PreciseFP is built to help firms modernize where
it matters most: in the messy, manual back office.

Ready to automate the busywork and focus on what actually moves your business forward? We can help.
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Al Integration Checklist

@ Identify repetitive, low-risk tasks @ Regularly evaluate Al impact
suitable for initial Al automation through metrics such as time
saved, improved client
@ Train staff on Al tools through interactions and ROI
workshops or vendor
demonstrations @ Once initial use cases
demonstrate success, expand
@ Begin implementation with Al tools into more
client-facing Al applications (e.g., sophisticated areas like
virtual agents, personalized predictive analytics
reporting)

*Please note: The content provided is for informational purposes only and includes suggestions. It may not be appropriate for
every office. Please check with your broker-dealer or compliance department to confirm what's approved for use.

Ready to give a safe, proven version of Al a try?

Start your 14-day free trial today.

PreciseFP empowers financial advisors to engage clients effortlessly, eradicating manual data entry, and
enhancing day-to-day operations efficiency so that they can provide top-tier customer service, easily.

From risk tolerance assessment and workflow automation to KYC compliance and client data transfer,

this suite of financial advisor tools equips firms with immediate scale so they can evaluate prospective

clients swiftly, onboard new clients easily, engage existing clients routinely, and keep customer profiles
up to date — across all their tools — with ease.

PreciseFP frees advisors up to focus on the business that matters: their clients, their relationships, and
the financial strategies that win. For more information, please visit
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https://app.precisefp.com/signup/hello
https://precisefp.com

